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Flowers Foods’ Innovations Deliver Fresh Variety to Breakfast, Snacking Categories
New flavors and convenience offerings elevate breakfast and snacking for modern, on-the-go lifestyles

THOMASVILLE, Ga., May 4, 2026 — Flowers Foods, Inc. (NYSE: FLO) is continuing to innovate its breakfast and
snacking selection with new offerings from its Canyon Bakehouse®, Dave’s Killer Bread®, Simple Mills®,
Tastykake®, and Wonder® brands. The company’s newest breakfast offerings span bagels, breakfast bars, English
muffins, donuts, Danishes, and pancake and waffle mixes. New snack offerings include protein and snack bars,
snack bites, créme filled cakes, and crackers. The latest introductions highlight Flowers’ focus on broadening its
breakfast and snacking portfolio with products that are well-suited to a wide range of preferences, occasions, and
daily routines.

“Today’s breakfast and snacking choices are far more personal and varied than ever before,” said Mark Courtney,
chief brand officer at Flowers Foods. “Across our portfolio, we’re responding with new products that reflect those
differing needs — from organic and protein-forward options to nostalgic, indulgent favorites — including formats
designed for easy, on-the-go eating, giving consumers more ways to enjoy great taste from our trusted brands
throughout the day.”

As part of the launches, the company has introduced through its Simple Mills brand its first Regenerative Organic
Certified® products. Regenerative Organic Certified is a third-party certification that builds on the foundation of
USDA Certified Organic with a focus on farming practices designed to strengthen the long-term resilience of the
food system. In addition, half of Simple Mills’ portfolio recently earned verification under the new Non-UPF
Verified Standard, a label helping consumers identify foods made with minimally processed ingredients and
methods. The remaining half of the brand’s portfolio has been submitted and is pending evaluation.

“This year has been one of the biggest years for innovation at Simple Mills since our brand’s inception,” said
Michelle Lorge, president of Simple Mills. “Inspired by our belief that food can have a profound impact on human
and planetary health, we are excited to expand our selection of delicious, simple ingredient offerings to fuel
consumer routines and make it easy for them to feel good about what they’re eating.”

Products recently launched across Flowers’ portfolio include:
Canyon Bakehouse

Now available nationwide in the frozen aisle, Canyon Bakehouse is serving gluten-free shoppers with new breakfast
options that are also dairy-free, soy-free, nut-free, and baked with whole grains.

e Bagels — Gluten-free Cinnamon Raisin and Blueberry bagels are soft, fluffy, and packed with flavor —
delicious toasted or as-is.

o English Muffins — Gluten-free original English muffins are fork-apart tender and ready to be savored
toasted or in a breakfast sandwich.

Dave’s Killer Bread

Dave’s Killer Bread is continuing to innovate to support the growing percentage of Americans resolving to eat
healthier in 2026. The brand recently launched two new organic breakfast offerings:

e  Mini Bagels — Organic Epic Everything and Plain Awesome mini bagels have 100 calories per bagel and
are perfect for breakfast or any time of day.

e Seasonal Bagels — Each season brings new cravings, and Dave’s Killer Bread is rising to the occasion with
limited-time seasonal bagels crafted to meet consumers’ evolving tastes throughout the year: Summer
Berry (launching April 2026), Pumpkin Spice Madness (launching this fall), and Rosemary Olive Oil
(launching in winter).
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Additionally, earlier this year, the brand introduced organic breakfast bars featuring 4 grams of fiber (16% DV), and
expanded its line of organic protein bars, snack bars, and snack bites.

Simple Mills

Simple Mills’ first Regenerative Organic Certified® products launched this month: Original Pancake & Waffle Mix
and Cinnamon Swirl Muffin & Cake Mix. Each mix is crafted with six simple, recognizable ingredients like
Regenerative Organic Certified Oat Flour and Regenerative Organic Certified Coconut Sugar.

e Oat Flour Cinnamon Swirl Muffin & Cake Mix — A wholesome treat featuring a cinnamon swirl center
and a cinnamon sugar topping. This versatile mix allows for easy, one-bowl preparation of muffins or a
snackable cake.

e  Oat Flour Original Pancake & Waffle Mix — Designed for effortless mornings, this mix delivers a light
texture for two quintessential breakfast classics. It provides a wholesome alternative that satisfies the whole
family.

Additional new easy-to-grab snack offerings launching this month from Simple Mills include:

e Nut & Seed Trail Bars — Simple, nutrient dense ingredients star in these chewy and crunchy bars,
available in Dark Chocolate & Sea Salt, Peanut Butter Chocolate Chip, and Almond Pecan. The bars source
nutrients from nuts, seeds, and fruit - for example, Dark Chocolate & Sea Salt contains 7g protein, 3g fiber,
and 92mg of magnesium.

e Sweet Mmms — These poppable, crunchy and sweet snacks are made with a wholesome blend of organic
sweet potato, organic buckwheat flour, and the innovative star ingredient, organic tigernut flour. Available
in Cocoa Blast and Cinnamon Burst.

e  Sour Cream & Onion Pop Mmms — A light, airy cracker made with organic butternut squash and organic
red beans, offering a perfectly poppable bite with a classic sour cream and onion tang.

e Parmesan Garlic Almond Flour Crackers (launching May 2026) — A delicious blend of almond flour,
sunflower seeds and flax seeds, these snacking staples bring a bold savory flavor to every light and crispy
cracker.

Tastykake

Exclusively available in the Mid-Atlantic region, Tastykake is introducing single-serve Cinnamon Rolls, Cherry
Cheese Danishes, and Blueberry Cheese Danishes, which are perfect for breakfast, snack time, or anytime.

Wonder

Wonder Bagels (Classic, Everything, and Cinnamon Raisin) and Wonder English Muffins (Classic, Sourdough,
and Wheat) are newly available in retailers across the U.S.

Wonder is also innovating within the breakfast category for consumers who prefer a morning snack over traditional
breakfast, including the more than 20% of Americans who opt for pre-made, sweet baked goods in the morning.
Inspired by nostalgic dessert and fruit flavors, Wonder’s latest sweet innovations are easy to grab for breakfast, on-
the-go, or for a midday treat:

e Donuts — New shareable varieties include Strawberry Bag Donuts — strawberry flavored donuts topped
with powdered sugar for a bright, fruity bite, and Brownie Crunch Bag Donuts — chocolate donuts topped
with a chocolate crunch for a brownie inspired taste and texture.

e Danishes — Cherry Cheese and Blueberry Cheese varieties are baked to perfection and filled with luscious
fruit and smooth, creamy cheese.

e Cinnamon Roll — A soft cinnamon roll made with real cinnamon to satisfy breakfast cravings any time of
day.
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e Cakes — Available in multi-pack and single serve options, Wonder’s latest cakes deliver soft texture,
indulgent fillings, and delicious flavor combinations: Créme Filled Triple Chocolate Cakes, Créme Filled
Peanut Butter Cupcakes, and Créme Filled Banana Créme Cakes.

About Flowers Foods

Headquartered in Thomasville, Ga., Flowers Foods, Inc. (NYSE: FLO) is one of the largest producers of packaged
bakery foods in the United States with 2025 net sales of $5.3 billion. Flowers operates bakeries across the country
that produce a wide range of bakery products. Among the company’s top brands are Nature’s Own, Dave’s Killer
Bread, Canyon Bakehouse, Simple Mills, Wonder, and Tastykake. Learn more at www.flowersfoods.com.

Investor Contact: JT Rieck, InvestorRelations@flocorp.com
Media Contact: http://flowersfoods.com/contact/

Forward-Looking Statements

Statements contained in this press release and certain other written or oral statements made from time to time by
Flowers Foods, Inc. (the “company”, “Flowers Foods”, “Flowers”, “us”, “we”, or “our”) and its representatives that
are not historical facts are forward-looking statements as defined in the Private Securities Litigation Reform Act of
1995. Forward-looking statements relate to current expectations regarding our business and our future financial
condition and results of operations and are often identified by the use of words and phrases such as “anticipate,”
“believe,” “continue,” “could,” “estimate,” “expect,” “intend,” “may,” “plan,” “predict,” “project,” “should,” “will,”
“would,” “is likely to,” “is expected to” or “will continue,” or the negative of these terms or other comparable
terminology. These forward-looking statements are based upon assumptions we believe are reasonable. Forward-
looking statements are based on current information and are subject to risks and uncertainties that could cause our
actual results to differ materially from those projected. Certain factors that may cause actual results, performance,
liquidity, and achievements to differ materially from those projected are discussed in our Annual Report on Form 10-
K for the year ended January 3, 2026 (the “Form 10-K”) and may include, but are not limited to, (a) unexpected
changes in any of the following: (1) general economic and business conditions; (2) the competitive setting in which
we operate, including advertising or promotional strategies by us or our competitors, as well as changes in consumer
demand; (3) interest rates and other terms available to us on our borrowings; (4) supply chain conditions and any
related impact on energy and raw materials costs and availability and hedging counter-party risks; (5) relationships
with or increased costs related to our employees and third-party service providers; (6) laws and regulations
(including environmental and health-related issues and the impacts of tariffs, including retaliatory tariffs); and (7)
accounting standards or tax rates in the markets in which we operate, (b) the loss or financial instability of any
significant customer(s), including as a result of product recalls or safety concerns related to our products, (c)
changes in consumer behavior, trends and preferences, including health and whole grain trends and consumer
buying habits, the movement toward less expensive store branded products, and the continued reduction of
purchases in the fresh packaged bread category, (d) the level of success we achieve in developing and introducing
new products and entering new markets, (e) our ability to implement new technology and customer requirements as
required, (f) our ability to operate existing, and any new, manufacturing lines according to schedule, (g) our ability
to implement and achieve our corporate responsibility goals in accordance with regulatory requirements and the
expectations of our stakeholders, suppliers, and customers; (h) our ability to execute our business strategies which
may involve, among other things, (1) the ability to realize the intended benefits of completed, planned or
contemplated acquisitions, dispositions or joint ventures, such as the acquisition of Simple Mills, (2) the deployment
of new systems (e.g., our enterprise resource planning (“ERP”) system), distribution channels and technology, and
(3) an enhanced organizational structure (e.g., our sales and supply chain reorganization), (i) consolidation within
the baking industry and related industries, (j) changes in pricing, customer and consumer reaction to pricing actions
(including decreased volumes), and the pricing environment among competitors within the industry, (k) our ability
to adjust pricing to offset, or partially offset, inflationary pressure or tariffs (including retaliatory tariffs) on the cost
of our products, including ingredient and packaging costs; (1) disruptions in our direct-store-delivery distribution
model, including litigation or an adverse ruling by a court or regulatory or governmental body that could affect the
independent contractor classifications of the independent distributor partners (“IDPs”), and changes to our direct-
store-delivery distribution model in California, (m) increasing legal complexity and legal proceedings that we are or
may become subject to, (n) labor shortages and turnover or increases in employee and employee-related costs, (0)
the credit, business, and legal risks associated with IDPs and customers, which operate in the highly competitive
retail food and foodservice industries, (p) any business disruptions due to political instability, pandemics, armed
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hostilities, incidents of terrorism, natural disasters, labor strikes or work stoppages, technological breakdowns,
product contamination, product recalls or safety concerns related to our products, or the responses to or
repercussions from any of these or similar events or conditions and our ability to insure against such events, (q) the
failure of our information technology systems to perform adequately, including any interruptions, intrusions, cyber-
attacks or security breaches of such systems or risks associated with the implementation of the upgrade of our ERP
system; and () the potential impact of climate change on the company, including physical and transition risks, our
availability or restriction of resources, higher regulatory and compliance costs, reputational risks, and our
availability of capital on attractive terms. The foregoing list of important factors does not include all such factors,
nor does it necessarily present them in order of importance. In addition, you should consult other disclosures made
by the company (such as in our other filings with the Securities and Exchange Commission (“SEC”) or in company
press releases) for other factors that may cause actual results to differ materially from those projected by the
company. Refer to Part [, Item 1A., Risk Factors, of our Form 10-K and subsequent filings with the SEC for
additional information regarding factors that could affect the company’s results of operations, financial condition
and liquidity. We caution you not to place undue reliance on forward-looking statements, as they speak only as of the
date made and are inherently uncertain. The company undertakes no obligation to publicly revise or update such
statements, except as required by law. You are advised, however, to consult any further public disclosures by the
company (such as in our filings with the SEC or in company press releases) on related subjects.



